
The R-M® Diamont® line just got hotter. And longer. With new Carizzma™ Custom
Colors basecoat dyes. They’re cleaner and more intense than other dyes and you 
can intermix them to create unlimited possibilities. Want proof? You’ll find 150 
brilliant colors in the Carizzma Custom Color Book. Carizzma Colors are easy to
use—with either a standard spray gun or custom airbrush. They’re quick-drying 
and compatible with other R-M products, too. Do it with attitude—and more.
Do it with Carizzma. Look for the “Carizzma Inside” sign at your nearest distributor 
or call 1-800-825-3000. And check out our custom color gallery on the web.

IT’S MORE THAN ATTITUDE, IT’S CARIZZMA.

www.carizzmacolors.com
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Colors of SEMA
Big Dog Garage Found
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University of California-Davis and BASF 
combine talents in Future Truck competition.
BASF Refinish is helping to nurture a new generation of engineering
leaders by supporting UC-Davis’ bid in the Future Truck competition.
Future Truck is a college-level competition that focuses on 
cutting-edge drivetrain technology. The University of California-
Davis student team needed a cutting-edge paint to go along with
their cutting-edge design, so naturally they contacted BASF.

The competition, sponsored by the U.S. Department of
Energy’s Office of Energy Efficiency and Renewable Energy and
Ford Motor Company, is designed to inspire the development 
and demonstration of technologies important to DOE and the
automotive industry.
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Trademarks of BASF Corporation:

R-M® Diamont®

UNO HD™ CTR™
Crystal Bases™ AERO-MAX®

Limco® COLOR-MAX®2
SmartTOOLS™ SmartTRAK ®

SmartCART™ SmartLINK™
SmartSCAN ® SmartCOLOR ™
VisionPLUS® PBEMall.com 
Carizzma™ ColorSource®

bodyshopmall.com ColorSourceMall.com 
Flash Fill™ Power Fill®

Glasurit is a registered trademark of 
BASF Coatings AG.

Welcome to the Second Anniversary issue of The
Winning Spirit!

With two successful years behind us, BASF is
poised and ready for the new opportunities that 
2005 promises to bring. In fact, we have already
aimed our sights at developing new products and
services that are sure to continue to propel us into
the forefront of our industry.

However, while we are excited about the 
opportunities that lie ahead, our main objective is 
still the same—to bring value to our customers by
developing strong customer relationships, and by

keeping customers informed about the products and services that could impact
their business. Whether you’re a distributor, a bodyshop, or a car owner, we view
our customers as partners—and in turn, they have come to trust our reliability and
credibility, as well as to expect the best quality and innovation in our products and
services. We fully intend to live up to those expectations.

In the past, our success has come from 3 strong product brands—Glasurit®,
R-M® and Limco®—all of which have reputations unmatched in the industry. Today,
we’re continuing to build on that success with the addition of some other strong,
value-added products like VisionPLUS®, SmartTOOLS™, and mallsites—all available
in our e-business toolbox. These products are the perfect compliment to our paints,
and help support our customers’ total efforts in the collision industry too.

Additionally, our extensive involvement in the OEM industry has helped us
secure a powerful position in the refinish industry as well. After all, if we can deliver
a perfect finish at the factory, just imagine what we can do for a refinish job!

As you can see, our commitment to working with our customers and to 
creating unequalled value is unwavering. And with some teamwork and a winning
spirit, we know we can continue to make our products and you a winner in 2005!

The fast one just got faster. Now faster-
drying Power Fill® is ready for sanding ten
minutes sooner than before. Power Fill
already saves a step in the repair process
by eliminating the need for an adhesion
promoter or etching primer. And now, with
an updated formula, cycle time is even 
further reduced.

This urethane-based primer-surfacer
adheres directly to steel, aluminum, body
fill—just about any substrate that needs

painting. R-M®

Power Fill provides 
the versatility of four
easy-to-prepare 
variations: surfacer,
flexed primer, tinted
sealer, and flexed
sealer. It comes in
three colors—white,
gray, and black—and
they can be mixed
together to achieve

any desired gray. When mixed using the
ratios and products as directed, it is
National Rule compliant.

The benefits just keep coming with
R-M Power Fill: reduced cycle time, lower
material costs, reduced labor—and now,
another ten minutes faster. And there’s
more to come. Soon to be released will
be a new slow hardener to handle those
hot summer months. Watch for the
Update in The Winning Spirit.

BASF has broken through again with cutting-edge technology
designed to keep you ahead of the competition. SmartTRAK® III—
the next generation of SmartTRAK software—provides many 
new enhancements, making it the most-advanced global color
management system in the industry.

For starters, a new Paint Estimate function saves time and
eliminates waste by allowing you to determine the amount of paint
you need to mix, based on the size of the car and the amount of
damage. Another time-saver is the Most Popular Variant function,
which allows you to enter vehicle information to get a list of 

variants used in a particular color. Our global database will rank
the most popular variants for you, making it easier to select

the right formula the first time.
SmartTRAK III has “Stock Control” down to a

science. Through the use of a bar code scanner, shop
personnel can quickly generate stock orders, manage
and control inventory levels, and track consumption of
paint and material by repair order and by technician.
The “Stock Control” function also allows shops to
instantly transmit orders and inventory information
directly to their jobber through the Internet.

And that’s not all. SmartTRAK III includes 
product and scale tutorials as well as spot repair formulas.

It is also compatible with a wide variety of scales, and
even has tutorials available in 15 different languages.

Whether it is paint estimating, hands-on analysis,
ordering maintenance, forecasting, reporting, or a variety of

other functions, SmartTRAK III is an efficient solution for all your
inventory needs. Look for SmartTRAK III this summer.

The engineering 
students of UC-D
developed a Hybrid
Electric Vehicle (HEV)
using an internal
combustion engine
plus a battery and
electric motor. To

complement their design, they used a high-tech paint system.
UC-D’s entry was first sprayed with an R-M Diamont® basecoat,
then it was finished with Carizzma custom colors. These brilliant
new dyes provide infinite color possibilities, ease of application,
and a durable, long-lasting finish.

What better finish for a Future Truck than the paint of the future!

Improved R-M 
Power Fill formula 

dries faster, sands easier.

New SmartTRAK III—the most
advanced global color management

system in the industry.

Improved R-M 
Power Fill formula 

dries faster, sands easier.

Darlene Eilenberger
Brand Marketing Manager
BASF Corporation
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THE BIG DOG
GARAGE
NEEDED A
NEW PAINT
SUPPLIER.
THE TOP DOG
IN PAINT
CAME TO THE
RESCUE.

In a word… Superior.
When Michelle Ruark answered an ad for a Human
Resources position at Superior Auto Paints nearly 10 years
ago, no one would have imagined the whirlwind of success 
she’d bring to the company.

From the start, Michelle showed everyone that she had
what it took, by completely reorganizing the HR department
in the first three months—a job most thought would take
years. She then focused her sights on the operations 
division, and in a short time, managed to standardize the 
procedures for all four Superior Paint locations. An effort 
that proved invaluable in getting all of the stores running
more efficiently.

But her efforts didn’t stop there, and in 2000 she was
promoted to Director of Sales. Within two years, sales
increased by 40%. “While increased sales are great,” she
said, “our approach to sales is different from others in the
industry. Selling paint is secondary to making businesses
grow and become more efficient.”

As president of Superior Auto Paints today, there is no
doubt that Michelle, along with the other members of her
management team—Charles Rosenthal and Anthony Deyesu—
have done just that. They now work with their body shop
clients in a consulting capacity. “We help them identify 
profitability and efficiencies,” says Ruark. “We have a vested
interest in our customers’ businesses, and we’ll do whatever
it takes to help them grow.”

From offering marketing services, to financial 
benchmarking, and helping customers learn how to utilize 
E-Commerce, Superior Auto Paints definitely goes the extra
mile for its customers. And it’s not going unnoticed.

All of our employees are empowered to take care of our
customers,” says Ruark. “Each employee has contributed to
our success and we operate under the guidelines of 
empowerment, integrity and respect.”

To what does Ruark credit the success of her company?
Well, it all starts with doing one thing—or selling one thing—

and doing
it right.“Becoming a
ColorSource jobber
has helped 
streamline our 
business tremen-
dously,” said Ruark.
“By focusing on one
paint line, we are all
more efficient, and all
experts on our products.”

“BASF is great. They treat
all of their customers the same—big
or small, and they support us by providing
valuable tools to use with our customers,”
said Ruark.“They are, hands down, the
best manufacturer to get hooked up with,
and I couldn’t imagine doing business
with anyone else.”

So, how does Michelle summarize her company’s
success in the past few years? In one word… superior.
“I know we’re a small company,” says Ruark, “but
that’s what attracted me in the first place. I felt like I
could make a difference, and now, as a company, I
think we’re making a difference.”
We agree, Michelle.

Michelle Ruark and
Charles Rosenthal
agree that 
selling one paint
line makes
Superior Paint

more efficient.

Last summer, the Big Dog Garage approached BASF with an opportunity to supply 
refinish paint for Jay’s restorations—provided we could offer top notch service—and 
of course, we stepped up to the challenge.

Our first Big Dog project was restoring a 1966 Oldsmobile Toronado, which was 
featured on The Learning Channel’s Rides show and under the watchful eyes of a 
national television audience. When the show first approached Big Dog Garage about
doing an episode, they had one paint recommendation—BASF. Little did they know that
Big Dog had already called BASF.

Big Dog Garage, Leno, and Rides went to work. The challenge: to combine the 
classic design of the Toronado with modern-day technology. It is powered by a 
425-cubic-inch, V-8 engine (as was the original). But this engine has twin turbochargers
and cranks out 1,070 horsepower. That power is now sent to the rear wheels (the 
original was front-wheel drive) through a C5 Corvette transaxle. GM had donated two
Corvettes for disassembly, modification and reuse.

A C5 hydroformed chassis lurks beneath the bodywork. It was cut at the firewall
area and lengthened 14 inches to the rear so that the wheels would be within the car’s
fenders. The crew retained the basic Corvette suspension of aluminum double wishbones
with a transverse leaf spring, front and rear. But to support its heavier steel body, new
springs and shocks were added.

A GM performance-forged, steel crankshaft and connecting rods are on the 
bottom end of the engine, along with custom-forged, aluminum pistons that deliver an
8.3:1 compression ratio.

The engine is connected to a juiced-up Hydra-Matic 4L60-E four-speed 
automatic by way of the Corvette rear transaxle. Using the Corvette transaxle 
gives the Toronado better weight balance, unlike the original front-heavy model.

While undergoing immense customization under the hood, what was not
altered was the Toronado’s bodywork or color, which was very important because Jay
wanted to bring back the beauty and character of a car he loved. The original color for
that year—Trumpet Gold—was matched perfectly by the R-M® Diamont® basecoat/clear
coat paint system. BASF was on hand to provide application and technical support. Big

Dog’s painter marveled at both the beauty of the paint and the ease of applica-
tion. He was so pleased, he painted his own vehicle with Diamont soon after.

Jay Leno’s Toronado was showcased at SEMA in Las Vegas last
November. The Rides episode featuring the restoration aired in late

December. What’s next? If you’re out in
California some time, you just might

catch a glimpse of Jay Leno and his
exquisitely restored and 

BASF-painted Toronado.

Most fans know that Jay Leno,

comedian and host of the 

Tonight Show, is a passionate car

enthusiast. Big Dog Garage is one of

the world’s best equipped facilities

and includes Leno’s collection of

restored and classic automobiles.

His collection not only has all

kinds of automobilia, but

more than 50 cars and about

the same number of vintage

and contemporary motorcycles.
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How it all started.

In 1888, the enterprising Max
Winkelmann founded a lacquers and

paints company in Hamburg, Germany. Shortly after,
he opened his own paint factory and began producing

his first paint, called “Crystal White.” The first application
for this white enamel was for ocean liners, and Max was 
soon supplying paint to the major shipyards, and to the 

Kaiser himself.
Over time, the applications grew in variety, and by 

1898 he was selling a number of different paints. He 
soon realized it would be smart to market all his different
products under one name. The name he chose was

“Glasurit.” “Glasur” means glaze or enamel, so Glasurit
reflected the enamel-like glaze and hardness of Winkelmann’s
paint finishes and promised outstanding quality.

From that time until BASF purchased Max
Winkelmann’s company in 1965, Glasurit chemists had 

fostered a reputation for developing superior-quality 
products. During the last 40 years, BASF has built on 

the technology and quality that began more than a
century ago by continuing the Glasurit tradition of
creating innovative products.

Leadership—past, present, and future.

Rooted in this strong heritage, Glasurit® is recognized the
world over as the leader in providing the ultimate in quality

automotive paint finishes. In the past, it proved its leadership
with the introduction of 54 Line—the first-ever metallic-paint 
mixing system for automotive refinishing. More recently, 90 Line—
the award-winning, water-based system—was introduced.
Undoubtedly, 90 Line is the best waterborne basecoat system 
on the market today. The fact that it is used in the production of
ultra-luxury cars, such as the Maybach® and Rolls Royce®, is a
testament to the quality of this system and the confidence that
these manufacturers have in Glasurit.

What Glasurit brings to the collision repair business is 
innovation, best-in-class technology, the highest-quality finishes
available, and true integrated solutions that focus on giving users
a competitive advantage. By maximizing the utility from a few,
well-chosen, yet flexible series of products, Glasurit has 
developed a comprehensive system that meets the demanding
needs of bodyshops in a variety of climates all around the world.

Glasurit products are logically and systematically matched so that
a collision facility can enjoy ease of use, less material consumption,
and faster cycle times—all of which lead to greater productivity
and more customer satisfaction.

The principles behind the paint systems.

It is clear that these core principles are strongly focused on the
needs of a collision repair facility. They are uncompromisingly 
followed in the development of any new product or process to
ensure that they provide true value to customers. Our goal is to
help collision shops achieve unparalleled success through use of
the Glasurit system.

In addition, as a leading global supplier of coatings for new
automobiles, BASF’s refinish business is able to stay abreast of
evolving paint technologies worldwide. That knowledge and
experience is applied to Glasurit repair finishes that deliver
results indistinguishable from original factory finishes. Nearly
every manufacturer selling vehicles in North America recognizes
the fact that the Glasurit brand meets and exceeds the quality
and performance standards for repairing its respective vehicles.
In fact, BASF has earned recommendations from major 
manufacturers around the world (see story on page 11).

Glasurit has a long, proud history of being the ultimate in 
finishes. These products are created to work together as a system
and provide a quality, long-term finish. Glasurit basecoats, clears,
and primers have specific chemical components that are
designed to link into each other so that each layer in the coating
film is compatible with the others. By adhering to the system
principles, Glasurit promises collision repair facilities logical,
easy-to-use, efficient, and reliable products that yield 
world-class finishes.

The Glasurit System is based on 
four basic principles.

Logical — To a collision facility, this means working
with clear, well-defined steps.

Easy to use — Work methods are fast,
uncomplicated, and efficient.

Efficient — A minimum of products with maximum
flexibility are used.

Reliable — Products provide the highest-quality end
result from the least-possible effort. This consistent
performance gives shop owners peace of mind—one
less thing to worry about in the daily operations of 
their facilities.

1
2
3
4

When you combine the system concept 
with the highest-quality finishes in the world it’s…
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Overhaulin’ turns a 

’70 Mustang rust box into 

a muscular, sassy, genuine

hot rod with a helping hand

(or four) from BASF —

all this in front of about 

100,000 witnesses.

The Learning Channel’s Overhaulin’ program
normally includes a touch of planned
chaos, but when the show is taped live in
front of 100,000 SEMA attendees you can
expect a really wild time. At BASF, we’re
often called upon to provide paint and 
support for the show. This time we went
beyond the call.

Overhaulin’ came up with a real
junker for this marathon—a dented,
scratched, rusted 1970 Ford Mustang with
a ruined interior and a left-for-dead
engine. Getting it was a story in itself. As is
their MO, Overhaulin’ played a trick on the
owner of the Mustang before they could
trick it out at SEMA. The owner’s son was
the show’s accomplice, telling Dad that 
he lost the car in a Las Vegas poker game.
Dad was sure he would never see his
Mustang again. And in a way he didn’t,
thanks to the pros at Overhaulin’ and BASF.

After the Mustang was dismantled
piece by piece, Overhaulin’ assembled 

a team of engine builders, trimmers,
bodyworkers, and tread carvers—led by
Chip Foose, the award-winning automotive
designer and car builder. While Foose
designed, members of the team stripped
the Mustang’s paint, filled the dents,
removed panels, test-fitted parts and 
gutted the interior.

Enter the BASF team.
The only thing that BASF training instructors
Jimmy Quarles and Lynn Wicker knew for
sure, was that they were going to work
the BASF booth at SEMA and that their
paint suits and equipment were going with
them. There was also a good chance that
they would be asked to lend a hand to 
the Overhaulin’ crew. When they checked
out the progress at Overhaulin’, they 
discovered the project was running behind
schedule. It was time to get their gear and
get to work.

Overhaulin’ had built an entire paint
booth on location—in the parking lot 
outside the Las Vegas Convention Center
exhibition hall. “It was one of the nicest
spray booths I’ve ever painted in,” says
Jimmy Quarles. “It even had a computer
touch-screen control panel.”

When Jimmy and Lynn arrived there
at 2 p.m. on Tuesday, the show’s painters
had already primed the Mustang. Lynn
was responsible for making sure the body
was blocked and that the bodylines were
straight. He also did most of the sanding.

Painters spray, cameras roll.
Jimmy and the show’s painter did the
painting together using an R-M® system.

First, they sprayed a pea-green tinted 
sealer. Then, they sprayed Diamont® 2000
Jaguar Alpine Metallic basecoat, baked the
car, then finally, applied the clearcoat. In
order to get the car back into the SEMA
show by 8 a.m., Mitch Kelley (son of Hot
Rod Magazine editor Tom Kelly) and Quarles
double-gunned the basecoat. Mitch painted
the graphics with UNO®-HD Flat Black.

Meanwhile, the mechanics were 
putting the final touches on the new motor.
Every part of the engine, including brackets,
manifolds, valve covers was either chrome
or painted (with BASF) to match the body.
The Goodrich tires had to have custom
treads, including 14 Mustang pony heads
each—a process that usually takes
months. The tire team did it in three days.

The last lap.
With time running out, audio technicians
wired speakers into the trunk. The engine
guys were almost finished. The new 
upholstery fit perfectly—right to the original
pony logo—and custom dash gauges
accented the instrument panel. Underneath
it all was a Magnaflow exhaust system
about to lend its punch and high-perform-
ance brakes to make it stop as fast as 
it would go.

Finally, the engine was lowered into
the car and the sway bars put back. And
there it was, a totally revamped ’70
Mustang with its classic lines, muscular,
no-nonsense power package, and sweet
new paint job-all accomplished in just one,
feverish week.

Chip Foose, the award-winning automotive designer and
car builder is standing with the show’s “hero”—a 1970
Ford Mustang—in all its riches.

BASF trainers
Jimmy Quarles and

Lynn Wicker (shown above)
started working on the Mustang at

2:00 p.m. on Tuesday and finished at
10:30 p.m. on Wednesday.

F R O M R A G S T O R I C H E S
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This is where the unexpected is expected, where

stunning designs are routine, and where

you find the very best of all

things automotive. Adding to

the glitter and romance at

the 2004 show in Las Vegas,

were all the cars finished with BASF

paint. Here are just a few examples—from 

Jay Leno’s custom 1966 Toronado to the

new Ford GT supercar. BASF paint 

systems were a show within 

the show.

Auto Manufacturers or Original Equipment
Manufacturers (OEMs) are acutely aware of
the problems presented by collision repair
facilities that use sub-standard finishes. To
help protect the integrity of their factory finish,
they have all established strict standards that
must be met before a refinish paint system
will be recommended by them. BASF, a 
leading supplier of OEM finishes, supports
these efforts by the OEMs. Currently, BASF’s
paint systems meet or exceed the repair
standards of virtually every major automotive
manufacturer in the world.

Untested paints and clearcoats may look 
good at first, but over time those finishes
often fade, crack, or peel. With the testing
process, OEMs have taken steps to assure
that inferior paint will not be used on 
their vehicles should they need repair 
and refinishing.

“BASF has spent thousands of manhours
in research, development, and testing to
ensure that BASF refinish paint systems give
the appearance, performance, and durability
comparable to the factory finish.” According
to Joe Skurka, Manager of OEM Relations
for BASF’s Automotive Refinish business in
North America, “With testing similar to that
used for factory finishes by OEMs, we prove
that our paint systems will deliver exceptional
performance.”

So just what are some of the 
requirements paint systems must meet? 
The finish must not fade in the sun—even 
if it’s under the brutal Arizona sun. And, of
course, it must be resistant to humidity 
and environmental fallout while providing
excellent corrosion protection. The finish
must also provide resistance to stone 
chipping and small mars caused by road 
dirt and gravel. In essence, we must be able
to validate that our refinish systems can
withstand the punishment they must absorb
over the years.

“There are a number of tests we perform
to earn those OEM recommendations,” says
Bryan Alcid, Supervisor of BASF’s OEM Lab.

“We make sure that paint films achieve the
right level of hardness after curing. Then our
cycle test puts the paint through extreme
cold to extreme hot conditions, then back
again to assure its durability.” Other BASF
tests measure a finish’s resistance to 
staining or softening when exposed to 
gasoline. A series of weather-resistance 
tests prove a paint system’s long-term 
durability and its ability to withstand the
threats of cracking, crazing, fading, hazing,
and fogging. “It’s all about proving that 
BASF finishes will help increase customer
satisfaction,” says Mike Carroll, Manager of
Commercialization, OEM, CTS and
Competitive Evaluations.

Major paint manufacturers create a 
system of primers, undercoats, basecoats,
and clearcoats. These make up the “film”
or finish. It is significant that OEMs will only
approve a complete product line or system—
not just an individual product. “The obvious
reason is that if a company manufactures a
clearcoat, it may react differently with other
basecoats,” says Skurka. “Changing just 
one component of the system can have a
dramatic effect on performance. At BASF, we
always recommend staying within a system.
That way, a vehicle owner can be assured
that the repair will last as long as the factory
finish. Our repair facility customers can 
also enjoy lifetime warranties, training and
technical support.”

But it takes far more than successful
testing to win OEM endorsements. Most
major car manufacturers also insist that a
refinish paint company have complete color-
matching systems, nationwide distribution,
and comprehensive, industry accredited
training programs. BASF meets and exceeds
those requirements (see Trainer Certification
story on page 15).

So if you’re looking for quality and 
confidence, look no further than BASF. The
world’s foremost carmakers agree that BASF
paint systems meet the highest standards of
quality and durability.

“BASF has spent thousands 

of manhours in research,

development, and testing to

ensure that BASF paint systems

give the appearance,

performance, and durability 

comparable to the factory finish.”

Joe Skurka,
Manager of OEM Relations

resistance

corrosion

fading

durability

BASF wins unanimous 
approval from major Automotive
Manufacturers worldwide.



WE’RE MAKING WINNERS

Teamwork is something Manfred Kammerer knows all about. As he builds his business to11 locations, BASF helps keep him on
the ball. “They help me strategize,”he says. With online ordering and “fast lanes” in his shops, Manfred has been able to greatly
reduce cycle times. To see how BASF can give you the competitive edge, call 1-800-825-3000 or visit www.basfrefinish.com.

“BASF helped me
exceed my goals.”

— Manfred Kammerer
Classic Collision
Atlanta, GA 

Manfred was the goalie for the Atlanta Chiefs from 1967-1974.
© 2005 BASF Corporation
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If I asked you what business you were in,
you would most likely say the collision
repair  business. But you’re also in the
business of keeping folks on the road.
Soccer moms, geezers, business executives
and young tuners depend on you to keep
their vehicles on the road.

In 2004, the estimated 44,000 collision
repair shops generated paint, body and
glass repair sales of $35.8 billion, a 5.4-
percent increase over 2003. The AAIA 
market researchers project 2005 sales to
exceed $37.7 billion.

Expectations from most PBE jobbers
suggest that sales will continue to rise
over the next 12 months. In fact, 36 percent
expect sales to increase more than five
percent. That’s a lot of folks looking to you
to keep their second largest investment on
the road and looking good.

Now if you asked most trade 
association executives what business they
were in, they would probably say the trade
association business. Well, not me. We are
in the business of keeping you in business.
We are your advocate, watchdog, educator,
lobbyist, marketer, researcher, policeman,
lawyer, analyst, engineer, business manager
and more.

We are proud to wear these many 
hats on your behalf as part of the $253 
billion automotive aftermarket. Our 

industry contributes 2.6 percent of the 
U.S. gross domestic product. Our industry
employs 4.6 million people, more than 
the Federal Government or the insurance
industry or all of the hospitals or department
stores in the country. Heck, we employ
more people and contribute more to the
U.S. economy than the beer and wine
industry combined.

We rock!  You rock!  So what business 
are you in?

The Automotive Aftermarket Industry
Association (AAIA) is the only automotive
aftermarket trade association that 
represents the shared interest of suppliers,
distributors, retailers, program groups,
manufacturer’s reps, educators, publishers
and other specialized membership 
organizations.

AAIA’s more than 4,400 member 
companies and affiliates represent 
45,000 auto parts stores, repair shops 
and distributors throughout North America.
For more information about AAIA, visit their
website—www.aftermarket.org.

BASF has achieved what no other 
automotive refinish paint company in
North America has. Every BASF training
instructor has earned The Automotive
Management Institute’s (AMI) Accredited
Automotive Manager (AAM) certification.
The eleven accredited instructors were
honored at a graduation ceremony held
at the Las Vegas Flamingo Hilton on
November 5, 2004 during NACE.

Each BASF instructor completed 120
hours of training in collision repair business
management, in classes conducted by AMI
instructors. Among the topics covered
were marketing and sales, operations and
service, management and administration,
financial management, and personnel and
human resource development.

According to Wm. Jay Johnston,
Manager of Training and Development for

“Professionalism” is the operative word for
Manfred Kammerer, owner of Classic
Collision in Atlanta, Georgia. Manfred left
Germany in 1967 to play goalie for
Atlanta’s professional soccer team, the
Chiefs. A year later he was traded to
Detroit, but after one season there, he
returned to Atlanta and was the Chiefs
goalie for the next six seasons.

After he retired from soccer,
Manfred was asked by Crain Daly

Volkswagen in Atlanta to be a
spokesman for the dealership. It
made perfect marketing sense—

a German car company with a star
German athlete. That stint led to
the next phase of his career; they

liked him so much they made
him the dealership manager.

Manfred left Crain Daly
Volkswagen in 1983 to open
Classic Collision, hoping that
one day he might be awarded

his own Volkswagen 
dealership. But after opening
his second facility in 1985, he
knew that this is what he
wanted to do—to grow his
own collision business. And
grow it he did; there are now
eight Classic Collision

bodyshops in the Atlanta area. Three new
facilities are in the planning stages.

The growth of Manfred’s business
included closing a couple of old shops 
and opening new ones. Recently he built a
30,000 sq.-ft. facility with marble floors,
a chandelier in the lobby, and an air-
conditioned work area for his technicians.
Customers often exclaim, “Oh, it doesn’t
look like a bodyshop.” And that is exactly
what Manfred wants them to think.

The eight Classic Collision bodyshops
perform from 1,600 to 1,800 repairs per
month and handle a variety of cars,
including Mercedes, BMW, Lexus, Bentley
and Ferrari. They also do repairs for 22 
dealerships in the area who do not have
their own collision repair facility. Classic
Collision employs 220 people, including 
a trainer who works with the young 
technicians.

Manfred believes, “We’re only as good
as the last car we fixed.” In fact, that is
Classic Collision’s motto. BASF products
and services are a big part of making
those repairs the very best.

“I like the fact that they’re so user-
friendly and of course they can match all
OEM colors,” says Manfred. He is not only
happy with BASF products, but with BASF
service, too. “We have a BASF technician

dedicated to Classic Collision.
Whatever the need, he’s there to
help us. And, as we grow, our
BASF rep continues to be a 
terrific advisor—he helps us
strategize.” Manfred sees the 
relationship with BASF this way,
“It’s a partnership.”

Classic Collision orders all of their
supplies online through bodyshopmall.com.
After getting accustomed to the system,
everybody loves it. They also love the
training opportunities and have taken
advantage of both the management and
painting sessions. Classic Collision makes
good use of VisionPLUS® OnLine, as well.

With a background in the pro sports
fast lane, it was only natural that Manfred
would institute fast lanes in his bodyshops.
With this process, damage is assessed,
an estimate written, then the vehicle is
returned to the customer while parts are
ordered. It has clearly helped reduce cycle
time at Classic Collision.

Finally, Manfred observes, “BASF is a
huge company, but they always meet our
needs and offer us a solid support system.
It’s an excellent relationship that’s based
on teamwork.”

That comes from someone who knows
a good deal about teamwork.

A former major league 
soccer player now gets his kicks 

running a multi-store collision business.

CHANGING
GOALS

BASF — becomes the only paint company 
with all instructors accredited by AMI.

Kathleen Schmatz
President & CEO
Automotive Aftermarket
Industry Association

BASF’s Automotive Refinish Coatings 
Business in North America (and an AMI
certified instructor), “By completing the
training, our instructors have demonstrated
a mastery of important business manage-
ment principles that challenge most 
owners and managers of collision repair
businesses.” In addition to their AMI 
certification, all BASF instructors also 
have the ability to teach both technical 
and management course curriculums.

Congratulations to all.

Wm. Jay Johnston
Manager of Training

and Development


